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Carnuntum at a glance

Vienna 50 km Bratislava 20 km



Over 130 years of scientific research

1890ies 1890ies

1930ies 1930ies



Early tourism

Opening ceremony of the Museum Carnuntinum in 1904
Annual visitors before World War II: appr. 15.000



Carnuntum late 1990 – early 2000

Roman city quarter Roman city quarter



Carnuntum today



Principles

• What we don´t know – we don´t show

• All technical equipment ist fully functioning (ovens, underfloor heatings..)

• Time window into one specific epoch of Carnuntum´s history (early 4th cent. AD)

• Self explaining multisensual experiences (watch, listen, feel, smell, taste)

• Selection of 4 core messages:
• What was Carnuntum?
• Who lived in Carnuntum?
• How was life in Carnuntum?
• Why do we know what we know about Carnuntum?

• Visitors are „guests“ of the Romans

• Relevance for today´s life







Making the not visible visible



Facts and figures

• Non profit company (part of a cultural holding)

• Staff: about 100 persons in peak season

• Total investment since 2000: 30 Mio Euro

• Annual budget: 4,5 Mio Euro

• Number of visitors: 200.000 (40.000 in 2000)
• 65% FIT´s (40% domestic, 60% international from 30 countries)
• 25% School children
• 10% Groups

• Regional economic effect: 6-7 Mio Euro every year





Brand strategy and communication

• Core: Reborn city of emperors

• Core values: noble, authentic, sympathetic

• Communication: The past begins here.









See you in Carnuntum!

Dr. Markus Wachter
markus.wachter@carnuntum.at
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